health ﬁ,h?SEBY OUTDOOR ACTIVITIES TO BETTER THE BODY. &

ALL-DAY! CAFE F&B AMENITIES SERVING QUICK;
MOURISHIMG BITES.

PARTMERSHIRSWITH LOCALFITHESS & SPA-
CONSULTANTS.

HEALTHEUL APBROACH TO IN:-ROOIM/AMENITIES &
DESIGIM ELEMENTS,

PRODUCE SOURCED LOGALLY AID GROWIN WITH/AN
EYE TO/MUTRIENTS AND/FLAVOR:

discovery « RECREATIOMAL OUTDQOR ADVEMTURES WITH THE
OPTION TO.BOOK [l ADVAMNCE.

¢ ADJACENCY . TO REGIOMAL INDOOR & OUTDOOR
HOTSPOTS — SUCH AS WIMERIES, BREWERIES,
RESTAURANTS, ART & MUSIC VEMUES, HIKING & BIKIMG &
KAYAKIMNG SPACES:

o TRAVEL ITINERARIES CRARTED BY A PERSONAL
COMCIERGE.

communily o BEMOMTHLY CHEF ROP-UP DINNERS FOR TOWNIES AND
OUT-OF - TOWHERS ALIKE.

« UTILIZATION OF LOCAL INFRASTRUCTURE FOR THIRD-
PARTY.OPERATIONAL MEEDS.

« RETAIL LOCALMAKER PRODUCTS WITH'CUSTOM
BRANDED SELECTIONS.

¢ FURMISHA REGIOMAL GETAWAY & HIGHLIGHT EMERGING
COIMMUNITIES.

Electronically Filed Date: 12/11/2025 4:13 PM Orange Superior Court County Clerk of Superior Court
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LISEL MORRIS

e

"You never change thingsiby fighting the existing reality. To change
something, builcliainew moclelithat makes the existing model

obsolete”

—— Buckminster:Fuller————————

MBA; University.of Colorado Boulder

Director of Branding -+ Strategic Projects, AMS Hospitallty, LLC
Director ofilnvestor. Relations, The Allen Morris Company
Analyst, Equlty Internatlonal

Farmhandl- France; Ireland, Italy

MOLLY MILLER

N e e —, e

"There's atime whenia mannecds to fight ancl a time when he needs
to accept that this his destiny’s lost, the ship has sailed and that only a
fool will continue: The truth is I've always beenia fool.”

— Edward Bloom, Big Fish

MBA, Texas Christian Unlversity

Founcler, Molly C. Miller, Inc.

Director of Concept Development, Rockbticlge Hospitality Mgmt
Director of Creative Development; Forcl Fry Restaurants

Director of Concept Development, (Vakeready Experlence

©2023, Vihito Squlice! HoldIngs, LLC
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ROLES &
RESPONSIBILITIES

{Ir % H‘

CHAOS CONTROLLERS

Managing all consultants,
conlraclors andthird:party,
vendors lhroughoutithe entire

design & developmentprocessto

agree with the owners' vislon,

BRAND CREATORS &
CLARIFIERS

Ensure oll aspects of design,
brand and development align
with (lie approved cancepl.

SYNERGY LEADERS

Provide and'altune
communlcatlon tools to
encourage collaborallon among
all'third:party affiliates.

BUDGET PROTECTORS

Construct.and ovarseo the
developmentand preopening

___budgets [ar all projeal types.

DETAIL DETECTIVES

Yes, the blg (dea is Important —
butit's the calculatedfiner
molions that set up a home 1un.

OPERATIONAL
OVERSIGHT

Review all drawings during
development to ensure
operational malntenance and
use Is considered at every level.

©2023, V/hita Squlirel HoldInps, LLG
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WINSTON-SALEM

1,15 hr Drive

Tourism increased 19% from 2021 to
2022

Home lo 3 4-year Colleges
Median Age: 35.9
Populalion: 246K
Median Household Income: $47K
Reasons to Visit:

v Museums

+ Shopping

¢+ Cralt Brevieries

» Reslauranls

AR P O] [ TR Y e

CHAPLL HILL

15 min Drive

Tourism spend up 21% from 2021 to
2022

Home to UNC Chapel Hill
Median Age; 25,2
Population: 62K
Madian Household Income: $77K
Reasons to Visit:
+ Rock-climblng
« Hiking
+  Crall Brewerles

+ "America's Foodlesl Small Town"

by Bon Appétit
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DURHAM

26 min Drive

Tourlsm spend up 23% [rom 2021 to
2022

Home to Duke Unlversity, North
Carolina Cenlral University, Dutham
Technical Communily

Medion Age: 34.1
Population: 287K
Median Household Income: $62K
Reasons to Visil:
+ “Clly of Medicine"
s 112 on"Besl lo Live In the US"
+  Live Muslc Scene

et o, Bot 0 i

RALEIGH

42 min Drive

Tourism spend up 13% from 2021
102022

Home to North Carolina State
Universily, Meredith College, Shaw
Universily, + more..,

Median Age: 34
Population: 471K
Median Household Income: $70K
Reasons o Visit:
v Museums & Arl
+  Outdoor acllvities
s Historic Sites
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3-ACRE CULINARY GARDEN & 2000 SF PAVILION
5 GARDEN COTTAGES

25 KEY INN ‘ . M4
I. 70 SEAT RESTAURANT , \ ( & U \]
2. OUTDOOR POOL & BAR 1Y \

3, 1000 SF EVENT SPACE
. 5LAKE COTTAGES
. MUSCADINE VINEYARD
2500 SEAT AMPHITHENTER
REGENERATIVE DISTILLERY PARKING,
REGENERATIVE DISTILLERY
SABYE HOME RENTAL
0. AGRICULTURAL CENTER
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